


Websites with 10-15 
landing pages 

INCREASE 
CONVERSIONS BY 55% 

@MissWizz_Camb | #HeroConf



@MissWizz_Camb | #HeroConf



@MissWizz_Camb | #HeroConf



@MissWizz_Camb | #HeroConf











Poor landing page 
practices can WASTE 

OVER 30% of your 
total ad spend
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Your Ad LIVES OR DIES 
After the Click

@MissWizz_Camb | #HeroConf



Effective Landing Page Creation 
Process



INTENT DRIVES 
LANDING PAGE 

CREATION
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“But We ALREADY Have 
A Page…”
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oat milk supplier for cafés UK
barista oat milk wholesale price
best oat milk for coffee shops
bulk oat milk order UK
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The mistake
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B2B journeys last 
up to 211 days or 
14+ touchpoints
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Keyword 
Research
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Campaign Ad Groups & Keywords

Oat Milk
Wholesale
B2B

Ad Group 1: Barista Oat Milk

Keywords: barista oat milk wholesale, oat milk for coffee shops

Landing Page: Oat Milk Wholesale 

Ad Group 2: Oat Milk Wholesale Pricing

Keywords: oat milk wholesale price, bulk oat milk cost UK

Landing Page: Pricing Page

Ad Group 3: Best Oat Milk

Keywords: best oat milk that doesn’t curdle for cafes 

Landing Page: Product Quality & Comparison Page
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No keywords? 
Intent STILL MATTERS
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Meta LinkedIn

Scroll mode, emotion-led, 
reactive

Intent: Based on behaviour

Landing page: Hook fast, 
simplify, build curiosity

Work mode, problem-aware, 
solution curious

Intent: Based on professional 
context 

Landing page: Lead with 
value, proof, and clarity
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User Behaviour & 
Expectations 
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Tailored CTAs
Consider your buyer’s 

journey
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CTA options 
for those 
who are not 
ready to 
enquire
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Tailored Content
 Deliver information that speaks 
directly to what your visitors are 

searching for
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Addressing buyer hesitations
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Trust 
 Reduce risk

Increase confidence
Drive conversion
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Mobile
Higher CTR & volume 

Communicate instantly   
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Compelling 
messaging & 
easy 
navigation



Layout Matters 
More Than
You Think
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Why does 
it matter? 
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Microsoft & Google Ads Quality Score



Meta 
Ad Quality 



@MissWizz_Camb | #HeroConf

For platforms 
without a score 
such as LinkedIn, 
the same 
principle applies.
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If users click & 
bounce, 
performance 
will drop.
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Track Behaviour

Don’t guess
Use data to see where users 

drop off or hesitate

⸻
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Your landing page
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Landing Page Report  → Reports → Engagement → Landing 
page →  Filter by Session Medium/source 

○ Engagement Rate & Time
○ Key Events  by Page
○ Comparison to Previous Period
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Test & Optimise

Continuously test headlines, 
layouts, and CTAs

⸻
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Stop sending all 
your paid traffic 
to the same page
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Download your 
landing page 
checklist 
Use this as a quick 
sense-check before 
launching (or fixing) any 
landing pages.



@MissWizz_Camb
quibble.digital/insights/
how-to-build-landing-pages-that-convert/

/sylwialombari

Sylwia 
Lysakowska-Lombari


